
Every single thing I know about becoming 
an influencer & how you can be one too!

I n f l u e n c e r

C o u r s e  




Welcome to the  
Influencer Course! 



Super stoked to have you guys here! Purchasing this course is an 
investment in yourself. One thing I always say is you’ve gotta spend 
money to make money. Congrats on taking that first step to learn 
more about becoming an influencer. 



This guide goes along with my 10 episode course to provide you with 
some extra resources. 



Let’s get started! 

Influencer Course 01



Make sure you dial it in! 



You should be taking notes throughout the whole course. If you don’t 
have a notepad handy, we included some pages for you.
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NOTES:
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NOTES:
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NOTES:
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NOTES:



Creating 
financial freedom  

= 
doing what you 
love while making 
the most money



Study Influencers 



Studying others in the industry to see what they’re doing and what is 
hitting with their audience to make them successful. Make a list of 
influencers you follow and/or influencers you want to be like to focus 
on their strategy. There are worksheets on the following pages to help 
you. 
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How many 
times do they 

post per 
week?

What is the 
range of topics 

they post 
about?

How do they 
format their 

text?

What does 
their bio look 

like?

What other 
channels are 
they using?

Competition Audit

Write down 5 influencers/creators you like and answer the 
following questions:

How many 
times do they 

post per 
week?

Influencer/Creator 1:

Influencer/Creator 2:

Influencer/Creator 3:

Influencer/Creator 4:

Influencer/Creator 5:



Find Your Niche

Everyone these days is a fitness influencer and anyone can have a 
nice body. What makes you stand out? Identify that and use it to 
drive your content strategy.

Note: The niche I found was my Christianity. I was able to take a difference spin on 
fitness this way. Another fitness friend of mine uses comedy to stand out.
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My interests are:

I can help solve problems like:

I am uniquely qualified because:



You can speak 
your goals 
into existence

You can achieve 
them with a 

clear path



Set Short Term Goals

What can I do today that will lead me to where I want to be in 
5 years? That’s the question you have to answer with a goal 
board. Take some time to think first about where you want to 
be 5 years from now, then 1 year from now, and finally, what 
you can do today (daily checklist) to get started. 
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Where do I want to be in 5 years?

Where do I want to be in 1 year?
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DAILY CHECKLIST:
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Identify Your Audience



Now that you know who you are and how you are unique, you need to 
clearly define who you are talking to — your audience. Knowing your 
audience ensures you relate to them, can help them, and connect 
with them. The goal is to make your followers feel seen.
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TAGET AUDIENCE

Gender:

Goals:

Problems:

Values:

Needs:

Interests:

Age Range
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Social Media Platforms 





TikTok is by far the best platform to be on — the algorithm 
makes it easy to reach the most amount of people. 


My recommendation: Post on TikTok > Funnel people to your IG 
> From IG, funnel people to YouTube. 


A lot of people ignore YouTube, but that’s a mistake. Long-form 
content (like vlogs) make people invest in you and your story 
and therefore buy what you’re selling because they trust you. 


Tip: Always remember to post things of substance that give people value.



Develop a Posting Schedule



Consistency is key! You should be posting frequently on social media 
as an influencer.


My recommendation is:

Post 3-4x/day on IG (mix of feed, story, reel) 
Go live on TikTok and IG once a week  
Post at least 1x/day on TikTok  
Post at least 1x/month to YouTube 

 Like/comment/share to show your followers 
you’re listening to them (I spend about 1hr/day doing this
Important:
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Plan Out Your Posts MONTH:(EXAMPLE)

SUNDAY MONDAY TUESDAY WEDNESDAY THURSDAY FRIDAY SATURDAY
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Plan Out Your Posts MONTH:

SUNDAY MONDAY TUESDAY WEDNESDAY THURSDAY FRIDAY SATURDAY
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Make Promoting a Habit 



It’s not enough to have a schedule, you have to stick to it. 


Forming new habits isn’t easy, but the habit loop method lays it 
out simply.


Provide a cue: First, you 
need to ask your followers 
to engage with you.


Create a routine: Let your 
followers know how to 
engage with you. For 
example, “Tag me in your 
posts!” or “I want to see 
you sweat! Use 
#YourNameFitFam to 
share your posts” are 
great calls-to-action for 
engagement.

Provide a reward: When a follower takes the action and tags you 
in their Stories or feed posts, you then celebrate their 
achievements by reposting them to your own account. This 
reward through social recognition is key!


Repeat!
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CUE

ROUTINE REWARD

1

1.

2.

3.

4.

2 3



Reaching Out to Brands



Once you’ve established a following, you’re going to want to reach 
out to brands to monetize. 



 Don’t promote anything for free — brands will try to take 
advantage of you if you’re new and try to get free publicity using you. 



 Take a look at brands you already love 
and DM/email them. Working with brands you use/support will make 
it easy to promote them organically. 

Note:

Who do you reach out to?
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Script for Brand Outreach

**Copy and paste to email or DM brands, edit and add your own touch** 
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Hi , 


I just wanted to reach out and say hello! I love 
 and would like to talk about working together. 


I’m , a . 


I have:  
  on TikTok  
  on Instagram  
  on YouTube 
  on Twitch  
 ETC … if you have others 


I would love the opportunity to work with and promote your 
awesome products. You can reach me at . Thanks! 


[name of company or person]

[insert brand name/
product here]

[insert name here] [insert title here, i.e. fitness influencer]

[number of followers]
[number of followers]
[number of followers]
[number of followers]

[contact info]



You need to 
understand 
your worth



Tips for Brand Deals

These are my top tips for getting, securing, and expanding brand deals. 
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Understand what you’re worth and don’t settle for less  
Get multiple brand deals and play them off each other  
to get the best deal  
Don’t blindly sign deals — always review the entire contract  
Get a middleman — my guy, Steve, does all my negotiating for me 
Don’t get locked into contracts, 3 months max with option to extend  
Make sure both parties are able to back out at any time  
with 30 days notice  
Don’t sign non-competes  
Make sure post requirements are attainable  
— you don’t want to oversell  
Promote in IG stories instead of feed to feel less “sales-y”  
Audit the company you’re interested in them, make sure you  
like what they stand for 
Think about companies you already use and go after deals with them 
— promotion will be organic  
Keep track of the sales you make and use that data as an 
opportunity to renegotiate your contract for more money 




Ways You Can Grow

Once you’ve found your brand and your content and posting schedule 
seems consistent, try to shake things up to get more followers. Some 
ideas I’ve had success with: 
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Leverage your followers and test out other sources of income: sell a 
meal plan, workout program, etc. 


Get certified to become more of an expert: I’m currently becoming a 
certified personal trainer so I can charge for my 1x1 expertise. 


Collaborate with other influencers to get other followers’ eyes on you: 
Bonus points if they’re in a different industry! 


Research good content that others are doing for inspiration. 


Think outside the box: Try out other types of content like mindset, or 
clickbait-type experiments to see if anything resonates with your 
audience. 





you develop a sense of 
relationship with your 

supporters when you 
understand they’re the 
reason you are what you are

ALWAYS REMEBER:


